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DATN
Sample
100.0% 500 >"no Total
81.6% 408 NoOIN'X Europe
8.2% 41 NZINN 19X North America
10.2% 51 NNNX NIYA! Other Continents
5.2% 26 T90 Spain
12.8% 64 NTNINAN NI7ANN United Kingdom
5.8% 29 2"nN USA
7.2% 36 noy France
14.0% 70 NN Germany
5.2% 26 7N Netherlands
:D"2""ONN 'O NI'O
Sample
DATN
100.0% | 500 Total 2"nho
67.6% 338 Male 1ot 1Tan
32.4% | 162 Female maj Gender
1.4% 7 15-18
13.8% 69 19-24
38.8% 194 25-34 .
25.4% | 127 35-44 A; . gfgag
11.6% 58 45-54
6.8% 34 55-64
2.2% 11 65+
76.2% 381 First puxn plU=!
visit 72’91 0a Walirlal
23 8% 119 Return 27N W\TSI:; Visit in Israel
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Tani DMIAN NIXAIR/NIvAr '9% onrn i1 Ny

Table 1: Tourists by Continent/Countr

y of Residence & gender

Male Female Sample Gender

DT nam DATN 2 TaN
67.6% 32.4% 100.0% 500 >"no Total
71.6% 28.4% 81.6% 408 N9IN'X Europe
43.9% 56.1% 8.2% 41 N7 INK |I9Y North America
54.9% 45.1% 10.2% 51 NINNX NIYA! Other Continents
76.9% 23.1% 5.2% 26 1190 Spain
70.3% 29.7% 12.8% 64 nTnIXNN Nd7ann | United Kingdom
44.8% 55.2% 5.8% 29 2"NIx USA
58.3% 41.7% 7.2% 36 noY France
71.4% 28.6% 14.0% 70 "IN Germany
76.9% 23.1% 5.2% 26 T7IN Netherlands

3Tani 0''ONN 9% DN 2 niY
Table 2: Tourists by Characteristics & Gender

Male Female Sample Gender

DT nam DATN 2 TaN
67.6% 32.4% 100.0% 500 Total >"no
42.9% 57.1% 1.4% 7 15-18
73.9% 26.1% 13.8% 69 19-24
73.2% 26.8% 38.8% 194 25-34 Y

1A NX¥IP

66.1% 33.9% 25.4% 127 35-44 Age group
53.4% 46.6% 11.6% 58 45-54
55.9% 44.1% 6.8% 34 55-64
72.7% 27.3% 2.2% 11 65+
70.3% 29.7% 76.2% 381 First visit [lUx V172 pt @17l Ralfrlal
58.8% 41.2% 23.8% 119 Return visit W rin 112 Visit in Israel
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Table 3: Tourists by Continent/Country of Residence & age group

65+ | 5564 | 4554 | 3544 | 2534 | 19-24 | 15-18 nA™ 7 N1

Sample Age group
2.2% 6.8% 11.6% 25.4% 38.8% 13.8% 1.4% 100.0% 500 3"no Total
2.0% 6.4% 10.8% 25.7% 39.7% 15.4% 0.0% 81.6% 408 N9N'X Europe
2.4% 12.2% 12.2% 19.5% 31.7% 7.3% 14.6% 8.2% 41 NP'INK [19¥ North America
3.9% 5.9% 17.6% 27.5% 37.3% 5.9% 2.0% 10.2% 51 NNNX NIY2! Other Continents
0.0% 7.7% 19.2% 19.2% 30.8% 23.1% 0.0% 5.2% 26 1190 Spain
3.1% 14.1% 12.5% 23.4% 35.9% 10.9% 0.0% 12.8% 64 NTNINAN N27ANN United Kingdom
3.4% 10.3% 17.2% 20.7% 27.6% 3.4% 17.2% 5.8% 29 2"NIN USA
2.8% 2.8% 11.1% 38.9% 33.3% 11.1% 0.0% 7.2% 36 NoX France
4.3% 5.7% 7.1% 15.7% 55.7% 11.4% 0.0% 14.0% 70 N'Ina Germany
0.0% 3.8% 7.7% 26.9% 46.2% 15.4% 0.0% 5.2% 26 T7In Netherlands

'2'2 N¥1A{71 D1"9NN '©7 DN 4 nIY
Table 4: Tourists by Characteristics & age group

65+ 55-64 | 4554 | 35-44 | 2534 | 1924 | 15-18 nan 73 n¥2p

Sample Age group
2.2% 6.8% 11.6% 25.4% 38.8% 13.8% 1.4% 100.0% 500 Total >"no
2.4% 5.6% 9.2% 24.9% 42.0% 15.1% 0.9% 67.6% 338 Male 11 1Tan
1.9% 9.3% 16.7% 26.5% 32.1% 11.1% 2.5% 32.4% 162 Female nan Gender
1.8% 5.8% 10.2% 24.7% 42.5% 14.4% 0.5% 76.2% 381 First visit lux 112 7w
3.4% 10.1% 16.0% 27.7% 26.9% 11.8% 4.2% 23.8% 119 Return visit 11in 12 Visit in Israel
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Table 5: Tourists by Continent/Country of Residence & visit

Return visit First visit Sample First/Return visit
aTIN I IUNI NIpa DaTN ATIN/IUXRY V1"
23.8% 76.2% 100.0% | 500 >"no Total
21.3% 78.7% 81.6% 408 N9IN'N Europe
51.2% 48.8% 8.2% 41 NZ'INN [1I9¥ North America
21.6% 78.4% 10.2% 51 NINNX NIYA! Other Continents
11.5% 88.5% 5.2% 26 1190 Spain
20.3% 79.7% 12.8% 64 nTnixkAn Nd'mnn | United Kingdom
41.4% 58.6% 5.8% 29 2"nIN USA
19.4% 80.6% 7.2% 36 N9X France
12.9% 87.1% 14.0% 70 N'1nNIA Germany
26.9% 73.1% 5.2% 26 71710 Netherlands
q17'21 D'ONN 197 0NN (6 NI
Table 6: Tourists by Characteristics & visit
Return visit First visit Sample First/Return visit
aTIN I [IUNI NIpa DaTN ATIN/JIUXRY V1"

23.8% 76.2% 100.0% | 500 Total >"no
20.7% 79.3% 67.6% 338 Male ot aTAN
30.2% 69.8% 32.4% 162 Female nam Gender
71.4% 28.6% 1.4% 7 15-18
20.3% 79.7% 13.8% 69 19-24
16.5% 83.5% 38.8% 194 25-34

A nxyp
26.0% 74.0% 25.4% | 127 35-44 Age group
32.8% 67.2% 11.6% 58 45-54
35.3% 64.7% 6.8% 34 55-64
36.4% 63.6% 2.2% 11 65+




NPV PR NVNI DN NIXIR/NIYAY 9% DN 7 NI

Table 7: Tourists by Continent/Country of Residence & primary purpose of visit

Other Business Eurovision* Tguring gnd . Hgly land Leisure Sample What is your pr.in.wary purpose of
sightseeing pilgrimage tour visit?
X D'70y TN 2001 AN nnmy ANl I DaTn *NMpW i Nun
6.2% 3.2% 66.8% 7.8% 1.6% 14.4% 100.0% 500 >"no Total
4.7% 1.7% 73.0% 6.6% 1.2% 12.7% 81.6% 408 N9N'N Europe
24.4% 0.0% 22.0% 24.4% 2.4% 26.8% 8.2% 41 NN [19¥ North America
3.9% 17.6% 52.9% 3.9% 3.9% 17.6% 10.2% 51 NINNX NIV Other Continents
0.0% 0.0% 76.9% 3.8% 0.0% 19.2% 5.2% 26 1190 Spain
4.7% 4.7% 81.3% 0.0% 0.0% 9.4% 12.8% 64 NTNIXAN Nd'7NNn United Kingdom
20.7% 0.0% 20.7% 24.1% 3.4% 31.0% 5.8% 29 1"NN USA
11.1% 2.8% 38.9% 22.2% 0.0% 25.0% 7.2% 36 AbRN France
4.3% 0.0% 74.3% 5.7% 0.0% 15.7% 14.0% 70 NN Germany
0.0% 0.0% 80.8% 0.0% 0.0% 19.2% 5.2% 26 7N Netherlands
NPV 2 NVNI DI'ONN 'Y DN (8 NI
Table 8: Tourists by Characteristics & primary purpose of visit
Other Business Eurovision* Tguring gnd . H(_)Iy land Leisure Sample What is your pr.in.1ary purpose of
sightseeing pilgrimage tour visit?
ANX D'zoy *TInN o1 nnx aNANI T DaTNn *NMP'Y N7 10N
6.2% 3.2% 66.8% 7.8% 1.6% 14.4% 100.0% 500 Total >"no
4.7% 2.4% 77.8% 4.4% 0.3% 10.4% 67.6% 338 Male o1 1Tan
9.3% 4.9% 43.8% 14.8% 4.3% 22.8% 32.4% 162 Female nap Gender
100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 7 15-18
4.3% 0.0% 79.7% 4.3% 0.0% 11.6% 13.8% 69 19-24
2.6% 2.6% 77.3% 5.7% 0.0% 11.9% 38.8% 194 25-34 P
2.4% 6.3% 60.6% 9.4% 3.9% 17.3% 25.4% 127 35-44 Age groulp
6.9% 3.4% 53.4% 15.5% 3.4% 17.2% 11.6% 58 45-54
14.7% 2.9% 52.9% 8.8% 2.9% 17.6% 6.8% 34 55-64
36.4% 0.0% 27.3% 9.1% 0.0% 27.3% 2.2% 11 65+
2.4% 2.9% 72.2% 6.0% 1.6% 15.0% 76.2% 381 First visit juxa pa W
18.5% 4.2% 49.6% 13.4% 1.7% 12.6% 23.8% 119 Return visit a1in 21 Visit in Israel
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Table 9: Tourists by Continent/Country of Residence & main type of accommodation

Short term rental

Friends /

Hostel/Youth

Other Couchsurfing (apaairrt;g\)ts, Relatives hostel Hotel Sample Accommodation
N0 a0
\ /nman
anx 21'910'NINpP X |NT? NNDY — NMOdN n'm DaTn
0.6% 1.0% 7.6% 39.6% 19.8% 31.4% [100.0% | 500 3"no Total
0.7% 0.7% 7.8% 42.9% 21.6% 26.2% | 81.6% 408 N9N'X Europe
0.0% 0.0% 4.9% 19.5% 9.8% 65.9% | 8.2% 41 NPINN (19X North America
0.0% 3.9% 7.8% 29.4% 13.7% 45.1% [ 10.2% 51 NINNX NIY! Other Continents
0.0% 0.0% 0.0% 46.2% 26.9% 26.9% | 5.2% 26 T190 Spain
1.6% 0.0% 3.1% 45.3% 17.2% 32.8% [ 12.8% 64 NTNINAN NI'7NNN United Kingdom
0.0% 0.0% 3.4% 24.1% 6.9% 65.5% | 5.8% 29 12"nIx USA
0.0% 0.0% 13.9% 41.7% 11.1% 33.3% [ 7.2% 36 noY France
0.0% 0.0% 5.7% 52.9% 21.4% 20.0% | 14.0% 70 NN Germany
0.0% 0.0% 3.8% 53.8% 19.2% 23.1% | 5.2% 26 71N Netherlands
"p'vn 2170 Digni D'9Xn 9% o' 10 ni?
Table 10: Tourists by Characteristics & main type of accommodation
Short term rental .
. Friends / |Hostel/Youth
Other Couchsurfing (apgrtments, Relatives hostel Hotel Sample Accommodation
airBnB)
. Ioman M7 a0
anx 22'910'NINP X7 [AT7 NNDY N'MO0dX n'm DaTn
DNy
0.6% 1.0% 7.6% 39.6% 19.8% 31.4% [100.0% | 500 Total 2"no
0.6% 0.6% 4.1% 46.7% 22.2% 25.7% | 67.6% 338 Male 21 TN
0.6% 1.9% 14.8% 24.7% 14.8% 43.2% | 32.4% 162 Female nam Gender
0.0% 0.0% 14.3% 0.0% 0.0% 85.7% | 1.4% 7 15-18
1.4% 0.0% 11.6% 43.5% 30.4% 13.0% | 13.8% 69 19-24
0.0% 2.1% 4.6% 47.9% 24.7% 20.6% | 38.8% 194 25-34 -
0.8% 0.0% 5.5% 41.7% 12.6% 39.4% | 25.4% 127 35-44 Age groulp
0.0% 1.7% 8.6% 20.7% 13.8% 55.2% | 11.6% 58 45-54
0.0% 0.0% 17.6% 26.5% 5.9% 50.0% | 6.8% 34 55-64
9.1% 0.0% 18.2% 9.1% 36.4% 27.3% [ 2.2% 11 65+
0.5% 1.0% 3.9% 42.5% 21.8% 30.2% [ 76.2% 381 First visit jjuxa 2172 v
0.8% 0.8% 19.3% 30.3% 13.4% 35.3% | 23.8% 119 Return visit a1in iz Visit in Israel
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Table 11: Tourists by Continent/Country of Residence & before your decision, main source of information

) Family and Before your decision to visit Israel,
Other Instagram Twitter Facebook friends Sample what was the main source of
information about Israel
ANK R - maoms nnown paTn nuNAN 197 %N Y NITIR YT'AN NN
Dmani YIX2 1727
63.0% 4.2% 1.4% 5.2% 44.2% 100.0% 500 >"no Total
63.2% 3.2% 1.2% 4.9% 42.9% 81.6% 408 NON'N Europe
53.7% 9.8% 4.9% 9.8% 65.9% 8.2% 41 N7 NN |I9Y North America
68.6% 7.8% 0.0% 3.9% 37.3% 10.2% 51 NNNX NIYY! Other Continents
69.2% 3.8% 3.8% 3.8% 26.9% 5.2% 26 1190 Spain
67.2% 1.6% 3.1% 10.9% 35.9% 12.8% 64 NTNIXAN 270NN United Kingdom
48.3% 13.8% 6.9% 13.8% 69.0% 5.8% 29 2"nIx USA
44.4% 2.8% 0.0% 2.8% 63.9% 7.2% 36 BRN France
78.6% 0.0% 0.0% 0.0% 31.4% 14.0% 70 NN Germany
53.8% 7.7% 0.0% 11.5% 42.3% 5.2% 26 TN Netherlands
100%-n n12a NIYNN 10 D7 ,NNXK NAIYAN NI 72V N7 "nim 2
7xav a7 nv'7NnN 9% IRAY' NITIR YT'MA DNIENE D2Y9RA 97 0N 12 niY
Table 12: Tourists by Characteristics & before your decision, main source of information
Other Instagram Twitter Facebook Fafmrig)r/];lsnd Sample Befv?l:]ea:/(\jvu{;sdtizsr:](;?nt(;(;/:]s;lctelsorfael,
information about Israel
N - - a0 nnoswn DaTH NV7NNN 197 ,TRY NITIR YTMD DN
nMani YIX2 271
63.0% 4.2% 1.4% 5.2% 44.2% 100.0% 500 Total >"no
64.8% 5.0% 1.8% 7.1% 40.5% 67.6% 338 Male o1 aTan
59.3% 2.5% 0.6% 1.2% 51.9% 32.4% 162 Female nap Gender
71.4% 14.3% 14.3% 28.6% 85.7% 1.4% 7 15-18
55.1% 7.2% 2.9% 7.2% 44.9% 13.8% 69 19-24
67.5% 4.6% 1.5% 5.7% 39.2% 38.8% 194 25-34 Y1 nvp
64.6% 3.9% 0.8% 3.9% 43.3% 25.4% 127 35-44 Age group
51.7% 1.7% 0.0% 5.2% 55.2% 11.6% 58 45-54
64.7% 0.0% 0.0% 0.0% 44.1% 6.8% 34 55-64
63.6% 0.0% 0.0% 0.0% 54.5% 2.2% 11 65+
66.4% 4.7% 1.6% 6.3% 40.2% 76.2% 381 First visit lwx1 q1p2 8w
52.1% 2.5% 0.8% 1.7% 57.1% 23.8% 119 Return visit 11in 2 Visit in Israel
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Table 13: Tourists by Continent/Country of Residence & after your decision, main source of information

Other Instagram Twitter Facebook Family and sample After your decision_to visit Israel,
friends what was the main source of
information about Israel
ANXY 7N NITIR YT DN
NN DXIAVOI'X 010 11209 DM2NI NNSYN DaATn
YIX2 3727 nv'7nan
50.0% 12.2% 1.6% 29.8% 34.2% 100.0% 500 >"no Total
49.0% 12.0% 1.5% 30.9% 33.6% 81.6% 408 NoN'X Europe
51.2% 12.2% 4.9% 24.4% 51.2% 8.2% 41 NP'INK [19¥ North America
56.9% 13.7% 0.0% 25.5% 25.5% 10.2% 51 NINNX NIYA! Other Continents
46.2% 15.4% 7.7% 46.2% 23.1% 5.2% 26 7190 Spain
53.1% 7.8% 1.6% 25.0% 26.6% 12.8% 64 NTNIXAN 270NN United Kingdom
51.7% 10.3% 6.9% 24.1% 55.2% 5.8% 29 2"nIX USA
36.1% 11.1% 0.0% 27.8% 52.8% 7.2% 36 noy France
57.1% 11.4% 0.0% 25.7% 35.7% 14.0% 70 n"aNA Germany
42.3% 15.4% 0.0% 38.5% 38.5% 5.2% 26 771N Netherlands
100%-n NI2a NI2AIYNN 10 |27 ,NNK N2IWNN NI 7Y N7 "nim nn
7AW 2% n7NNN IR TRYT NITIR YT'NA DNIENEDYYOXRN '97 D (14 niY
Table 14: Tourists by Characteristics & after your decision, main source of information
i After r ision to visit Israel
Other Instagram Twitter Facebook Fafr: !ﬁ;:d Sample xh;’fv%agiﬁesnc;ai:losozrtces Oafe '
information about Israel
ANXY 7N NITIR YT DN
NN OXJAVOI'X o0 11209 DM2NI NNSYn DaATn
YIX2 3727 nv'7nan
50.0% 12.2% 1.6% 29.8% 34.2% 100.0% 500 Total >"no
49.4% 14.8% 1.8% 35.5% 28.7% 67.6% 338 Male o1 1Tan
51.2% 6.8% 1.2% 17.9% 45.7% 32.4% 162 Female nam Gender
42.9% 14.3% 14.3% 71.4% 57.1% 1.4% 7 15-18
47.8% 13.0% 2.9% 33.3% 27.5% 13.8% 69 19-24
48.5% 15.5% 2.6% 37.1% 33.5% 38.8% 194 25-34 13 AYIAT
50.4% 11.8% 0.0% 28.3% 33.1% 25.4% 127 35-44 Age groulp
50.0% 6.9% 0.0% 17.2% 41.4% 11.6% 58 45-54
61.8% 5.9% 0.0% 5.9% 35.3% 6.8% 34 55-64
54.5% 0.0% 0.0% 9.1% 45.5% 2.2% 11 65+
49.6% 13.6% 1.8% 34.4% 31.0% 76.2% 381 First visit jwx1 ipa X
51.3% 7.6% 0.8% 15.1% 44.5% 23.8% 119 Return visit 27in VA Visit in Israel
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Table 15: Tourists by Continent/Country of Residence & main factors which affected your decision to visit Israel

The Advertisement | Recommendation Recommendation _ _
Other | Eurovision or marketing |of atravel agent or . . Sample What were the main factors which
contest campaign atour guide of friends or family affected your decision to visit Israel?
nidIon ax'na 272 nv7NnNN 7Y 1Y'OYAY D'NIAN
ninn D"ann ax'7nn
NN 0'2''9n{71 NINIOYD TN IX NIN'OY DATn xwn
['THNRD . nnowni
12.0% 66.4% 2.6% 2.8% 25.4% 100.0% 500 3"no Total
9.3% 73.0% 2.0% 2.0% 22.3% 81.6% 408 NoN'X Europe
22.0% 19.5% 4.9% 9.8% 56.1% 8.2% 41 NP"INK |I9¥ North America
25.5% 51.0% 5.9% 3.9% 25.5% 10.2% 51 NNNX NIV Other Continents
11.5% 80.8% 0.0% 0.0% 19.2% 5.2% 26 1190 Spain
14.1% 81.3% 0.0% 1.6% 14.1% 12.8% 64 NTNINAN NI'7NNN United Kingdom
17.2% 17.2% 6.9% 13.8% 58.6% 5.8% 29 2"NX USA
11.1% 38.9% 2.8% 2.8% 55.6% 7.2% 36 noIY France
7.1% 68.6% 5.7% 2.9% 25.7% 14.0% 70 NN Germany
0.0% 88.5% 0.0% 0.0% 11.5% 5.2% 26 7N Netherlands
100%-n n12a NRIYNA Y0 D7 ,NNX NAIYNN NI 7Y NRY? Nim 2
78U 1727 Y'OUNY DIIANI D*2'OXN '97 DN 116 NiY
Table 16: Tourists by Characteristics & main factors which affected your decision to visit Israel
The Advertisement | Recommendation Recommendation _ ‘
Other | Eurovision or marketing |of a travel agent or of friends or family Sample What were the main facto.rs.whlch
contest campaign atour guide affected your decision to visit Israel?
nIdIoN AxXnA qj72% nv7Nan 7 1Y'v VAW DMNIAN
nnn D"ann ax¥'7nn
anx D'2''9n{71 NINIOYD TN IX NIX'O) DATn v
['THINRD . answni
12.0% 66.4% 2.6% 2.8% 25.4% 100.0% 500 Total 2"no
11.2% 74.9% 2.1% 2.4% 18.6% 67.6% 338 Male o1 1Tan
13.6% 48.8% 3.7% 3.7% 39.5% 32.4% 162 Female nam; Gender
28.6% 0.0% 0.0% 14.3% 71.4% 1.4% 7 15-18
8.7% 76.8% 0.0% 0.0% 24.6% 13.8% 69 19-24
12.9% 73.2% 2.1% 0.0% 20.1% 38.8% 194 25-34 3 n¥Ap
15.0% 65.4% 4.7% 4.7% 21.3% 25.4% 127 35-44 Age group
8.6% 53.4% 1.7% 6.9% 36.2% 11.6% 58 45-54
2.9% 58.8% 5.9% 8.8% 35.3% 6.8% 34 55-64
18.2% 27.3% 0.0% 0.0% 54.5% 2.2% 11 65+
11.0% 70.1% 3.4% 2.6% 23.6% 76.2% 381 First visit jjuxa 2172 7xv
15.1% 54.6% 0.0% 3.4% 31.1% 23.8% 119 Return visit a1in iz Visit in Israel
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Table 17: Tourists by Continent/Country of Residence & activities participate in Tel-Aviv

_ Bar/pub/night | Ceach activities Eurovision While in Tel Aviv which activities did
Other | Shopping club (§urf|pg, Museums shows Sample you participate in?
swimming...) N2 nIAYA IRt NIfY'YO2 NISNNYN
,AY'"A) o' NIy nIysin
X ninp nma/n'?"7 'n DIN'TIN DA AN
(...n'nY II'T RN
13.6% 38.2% 63.6% 74.4% 13.6% 52.2% 100.0% 500 3"no Total
13.5% 35.0% 66.2% 73.8% 11.8% 55.4% 81.6% 408 NoN'X Europe
24.4% 53.7% 53.7% 70.7% 34.1% 26.8% 8.2% 41 NN (19X North America
5.9% 51.0% 51.0% 82.4% 11.8% 47.1% 10.2% 51 NINNX NIva Other Continents
7.7% 23.1% 65.4% 57.7% 15.4% 61.5% 5.2% 26 1190 Spain
9.4% 35.9% 68.8% 71.9% 6.3% 64.1% 12.8% 64 NTNIRAN Nd'7PNN United Kingdom
27.6% 55.2% 62.1% 65.5% 37.9% 17.2% 5.8% 29 2"NIX USA
13.9% 52.8% 66.7% 80.6% 19.4% 36.1% 7.2% 36 RN France
15.7% 35.7% 74.3% 80.0% 15.7% 58.6% 14.0% 70 NN Germany
7.7% 42.3% 80.8% 80.8% 19.2% 69.2% 5.2% 26 171N Netherlands
100%-n N11a NUIWNN 0 P7 ,ANXK N2IWAN N 7Y NRY7 INm o
2'aN 72 NII''Yyo2 NISNNWAI DR1ONN 9% DN 118 niY?
Table 18: Tourists by Characteristics & activities participate in Tel-Aviv
. Bar/pub/night Beach aF:tIVItIeS Eurovision While in Tel Aviv which activities did
Other | Shopping club (§urf|hg, Museums Shows Sample you participate in?
swimming...) 712 NIAYA NT2 NI'7'Y9] NISNNWYA
aNx ning n"a/a'r? 'n W) 0* 7o DIIN'TIN nwstn DTN I
(...n'n¥ 1T H'RD
13.6% 38.2% 63.6% 74.4% 13.6% 52.2% 100.0% 500 Total >"no
12.4% 33.4% 70.4% 76.9% 11.2% 57.1% 67.6% 338 Male o1 1Tan
16.0% 48.1% 49.4% 69.1% 18.5% 42.0% 32.4% 162 Female nam Gender
14.3% 85.7% 57.1% 71.4% 71.4% 28.6% 1.4% 7 15-18
15.9% 36.2% 72.5% 69.6% 7.2% 56.5% 13.8% 69 19-24
10.8% 30.9% 70.1% 80.9% 11.9% 57.7% 38.8% 194 25-34 3 nvnp
9.4% 40.9% 65.4% 73.2% 14.2% 50.4% 25.4% 127 35-44 Age group
15.5% 50.0% 53.4% 75.9% 13.8% 48.3% 11.6% 58 45-54
29.4% 38.2% 32.4% 50.0% 14.7% 38.2% 6.8% 34 55-64
36.4% 54.5% 27.3% 72.7% 36.4% 27.3% 2.2% 11 65+
11.5% 36.5% 66.1% 75.6% 11.8% 53.3% 76.2% 381 First visit pjuxa 112 8w I
20.2% 43.7% 55.5% 70.6% 19.3% 48.7% 23.8% 119 Return visit arin 712 Visit in Israel
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Table 19: Tourists by Continent/Country of Residence & visit Tel Aviv if the Eurovision
contest was not held in Tel Aviv

| Would you still visit Tel Aviv if the
No Yes Sample Eurovision contest was not held in
Tel Aviv?
XY P DaTn NNNN 17'8 21X 712 Apan ata oRn
anax 'na an'a X7 [ITINRD

8.2% 91.8% 100.0% 500 >"no Total
9.3% 90.7% 81.6% 408 NOIN'N Europe
4.9% 95.1% 8.2% 41 N7 INK |I9Y North America
2.0% 98.0% 10.2% 51 NINNX NIV Other Continents
11.5% 88.5% 5.2% 26 T190 Spain
9.4% 90.6% 12.8% 64 NTNIXAN 27NN United Kingdom
6.9% 93.1% 5.8% 29 2"NIx USA
0.0% 100.0% 7.2% 36 NoY France
7.1% 92.9% 14.0% 70 NN Germany
15.4% 84.6% 5.2% 26 T7IN Netherlands

['TUN'RA DNN X7 21X 'Na 27 Nl ntoxn '©% nnrn (20 niY

Table 20: Tourists by Characteristics & visit Tel Aviv if the Eurovision contest was not
held in Tel Aviv

Would you still visit Tel Aviv if the
No Yes Sample . :
Eurovision contest was not held in
Tel Aviv?
NNNN 17'8 21X 712 Apan Ata oRn
N b DaATN
a1ax "na an'a X7 [I'TINRN
8.2% 91.8% 100.0% 500 Total >"no
9.5% 90.5% 67.6% 338 Male ot ATAN
5.6% 94.4% 32.4% 162 Female nam Gender
0.0% 100.0% 1.4% 7 15-18
8.7% 91.3% 13.8% 69 19-24
7.2% 92.8% 38.8% 194 25-34 b1y X7
9.4% 90.6% 25.4% 127 35-44 Ade rou'
12.1% 87.9% 11.6% 58 4554 ge group
5.9% 94.1% 6.8% 34 55-64
0.0% 100.0% 2.2% 11 65+
9.2% 90.8% 76.2% 381 First visit jlux Iz r2 917t Ralrlal
5.0% 95.0% 23.8% 119 Return visit A 1in "2 Visit in Israel
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Table 21: Tourists by Continent/Country of Residence & recommend visiting Israel

definitley definitley Will you recommend visiting Israel
Average yes not sure no Sample
yes not to others?
yxmn |2 N1V 12 niva X7 N7 X7 V7nna DATN 7w 'y Yy
4.70 71.4% 27.4% 1.0% 0.0% 0.2% 100.0% 500 3"no Total
4.68 69.6% 29.2% 1.0% 0.0% 0.2% 81.6% 408 N9N'N Europe
4,71 73.2% 24.4% 2.4% 0.0% 0.0% 8.2% 41 NP"INN [19¥ North America
4.84 84.3% 15.7% 0.0% 0.0% 0.0% 10.2% 51 NNNX NIV Other Continents
4.65 65.4% 34.6% 0.0% 0.0% 0.0% 5.2% 26 1190 Spain
4.70 71.9% 26.6% 1.6% 0.0% 0.0% 12.8% 64 NTNIXNN Nd70N0N United Kingdom
4.66 69.0% 27.6% 3.4% 0.0% 0.0% 5.8% 29 2"NIN USA
4.86 86.1% 13.9% 0.0% 0.0% 0.0% 7.2% 36 No9X France
4.59 58.6% 41.4% 0.0% 0.0% 0.0% 14.0% 70 NN Germany
4.69 69.2% 30.8% 0.0% 0.0% 0.0% 5.2% 26 71N Netherlands
78191 \72"% DInRY? n¥'nnl 011ONnN 197 oMrn 22 ni?
Table 22: Tourists by Characteristics & recommend visiting Israel
Average definitley yes not sure no definitley Sample Will you recommend visiting Israel
yes not to others?
y¥imn |2 n1va 2 niva X7 N7 X7 V7nna DATN 7xw P Y Y
4.70 71.4% 27.4% 1.0% 0.0% 0.2% 100.0% 500 Total 2"no
4.71 72.5% 26.0% 1.5% 0.0% 0.0% 67.6% 338 Male o1 TN
4.67 69.1% 30.2% 0.0% 0.0% 0.6% 32.4% 162 Female naj Gender
5.00 100.0% 0.0% 0.0% 0.0% 0.0% 1.4% 7 15-18
4.68 68.1% 31.9% 0.0% 0.0% 0.0% 13.8% 69 19-24
4.74 75.3% 23.7% 1.0% 0.0% 0.0% 38.8% 194 25-34 Y13 NI
4.67 71.7% 25.2% 2.4% 0.0% 0.8% 25.4% 127 35-44 Age groulp
4.60 60.3% 39.7% 0.0% 0.0% 0.0% 11.6% 58 45-54
4.68 67.6% 32.4% 0.0% 0.0% 0.0% 6.8% 34 55-64
4.73 72.7% 27.3% 0.0% 0.0% 0.0% 2.2% 11 65+
4.68 70.1% 28.3% 1.3% 0.0% 0.3% 76.2% 381 First visit juxa 212 78w I
4.76 75.6% 24.4% 0.0% 0.0% 0.0% 23.8% 119 Return visit 11in i Visit in Israel
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Table 23: Tourists by Continent/Country of Residence & average satisfication

Overall value ngeral Food Taxi driversd Local Nightlife Cleanliness Public ) Tel Aviv
for money vibeO peopled transportaion
21N 'm
9037 minna | N7 A DIX ninimn 'an DN 'WIX hy iy (52} N"I'Y 2NN
(487) 2.55 (488) 4.35 (476) 4.14 (235) 3.31 (488) 4.27 (381) 4.25 (487) 3.51 (358) 3.46 3"no Total
(395) 2.48 (396) 4.35 (385)4.14 (177) 3.32 (396) 4.29 (312) 4.24 (396) 3.45 (297) 3.42 N9IN'X Europe
(41) 2.83 (41) 4.44 (40) 4.25 (24) 3.04 (41) 4.32 (32) 4.28 (40) 3.88 (24) 3.75 NPINN [19% North America
(51) 2.9 (51) 4.22 (51)4.1 (34) 3.47 (51)4.1 (37)4.24 (51) 3.69 (37) 3.62 NNNX NIYY! Other Continents
(26) 2.42 (26) 4.35 (26) 4 (10) 3 (26) 4.19 (22) 4.27 (26) 3.65 (22) 3.05 1190 Spain
(63) 2.44 (63) 4.37 (63) 4.24 (35) 3.57 (63) 4.43 (52) 4.35 (63) 3.67 (41) 3.54 NTNIXAN Nd7Nn United Kingdom
(29) 3.17 (29) 4.45 (28) 4.39 (17) 3.12 (29) 4.45 (23) 4.26 (28) 4.11 (14) 4.07 R USA
(34) 2.59 (34) 4.29 (33) 4.06 (13) 2.77 (34) 4.15 (25) 4.08 (34) 3.35 (22) 3.59 noIX France
(70) 2.36 (70) 4.39 (69) 4.28 (24)3.5 (70) 4.44 (61) 4.23 (70) 3.36 (54) 3.26 NN Germany
(26) 2.38 (26) 4.15 (26) 3.96 (10) 3.5 (26) 4.04 (22) 4.18 (26) 3.42 (20) 3.35 70 Netherlands
AWAITRA TNR N7'7 2un 171 N7RUN 7Y NYY D1IPNN 190N DX A¥N DPI10N )N 190NN
IXI0 NIY'AY y¥Iinni D'2''oXN '9%7 0" 24 niY
Table 24: Tourists by Characteristics & average satisfication
Overall value ngeral Food Taxi drivers( Local Nightlife Cleanliness Public . Tel Aviv
for money vibel peopledd transportaion
anax'm
9037 Mmmna | n'7'd X DI ninim 'an DIgN 'WIX N7 'n ' N"I'Y 2NN
(487) 2.55 (488) 4.35 (476) 4.14 (235) 3.31 (488) 4.27 (381) 4.25 (487) 3.51 (358) 3.46 Total >"no
(330) 2.48 (330) 4.38 (322) 4.16 (145) 3.28 (330) 4.31 (267) 4.28 (329) 3.46 (241) 3.34 Male ~or TN
(157) 2.71 (158) 4.27 (154) 4.1 (90) 3.37 (158) 4.19 (114) 4.18 (158) 3.6 (117) 3.71 Female nam Gender|
(7)3.14 (7) 4.57 (7)3.71 (7) 4.29 (7) 4.43 (7) 3.86 (1)3 15-18
(67)2.34 (67) 4.51 (64) 4.06 (29) 2.97 (67) 4.27 (57)4.3 (67) 3.45 (50)3.14 19-24
(191) 2.51 (192) 4.36 (187) 4.18 (79) 3.32 (192) 4.31 (158) 4.31 (192) 3.48 (150) 3.5 25-34 93 7Y
(126) 2.71 (126) 4.31 (123) 4.17 (70) 3.37 (126) 4.27 (97)4.16 (126) 3.53 (91) 3.55 35-44 Age grou;o
(55) 2.49 (55) 4.24 (54) 4.17 (36) 3.33 (55) 4.13 (38) 4.26 (55) 3.56 (36) 3.56 45-54
(30) 2.53 (30) 4.13 (30) 4.07 (18) 3.5 (30) 4.27 (17) 3.88 (29) 3.41 (24) 3.33 55-64
(11) 2.73 (11) 4.45 (11) 4.09 (3)4 (11) 4.36 (7)4.14 (11) 3.82 (6) 3.83 65+
(370) 2.52 (371)4.34 (362) 4.15 (168) 3.36 (371) 4.28 (299) 4.24 (370) 3.52 (276) 3.4 First visit jwx 1 7R IR
(117) 2.67 (117) 4.36 (114) 4.14 (67) 3.19 (117) 4.24 (82) 4.26 (117) 3.48 (82) 3.67 Return visit a7in 11 Visit in Israel
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Table 25: Tourists by Continent/Country of Residence & average satisfication

Overall value ngeral Food Taxi driversO Local Nightlife Cleanliness Public . Jerusalem
for money vibeO peopled transportaion
o
9037 minna | N7 A DIX ninimn 'an DN 'WIX hy iy (52} N"I'Y 2NN
(65) 2.74 (65) 3.92 (65) 3.75 (20) 3.3 (63) 3.81 (45) 3.8 (64) 3.23 (47) 3.43 3"no Total
(38) 2.68 (38) 3.87 (38) 3.68 (10) 3.5 (36) 3.83 (24) 3.58 (38) 3.13 (33) 3.36 N9IN'X Europe
(17) 2.94 (17) 4.24 (17) 3.82 (6)3 (17) 3.88 (13) 4.08 (16) 3.56 (7) 3.57 NPINN [19% North America
(10) 2.6 (10) 3.6 (10) 3.9 (4)3.25 (10) 3.6 (8)4 (10) 3.1 (7) 3.57 NNNX NIYY! Other Continents
(2)2.5 (2)4 (2)4 (2)4 (2)4 (2) 3 (2) 3 1190 Spain
(3) 2.67 (3)4 (3)4.33 (1) 4 3)4 (3)4.33 (3) 3.67 (2)3.5 NTNIXAN Nd7Nn United Kingdom
(14) 3.21 (14) 4.21 (14) 3.93 (6)3 (14) 4.07 (10) 4.2 (13) 3.85 (5)4 R USA
(7)3 (7 4 (7) 3.86 (7) 3.86 (5) 3.8 (7)3 (6) 3.5 noX France
(9) 2.44 (9) 3.67 (9) 3.67 (1) 4 (7) 4.29 (1) 4 (9) 3.56 (7) 3.86 NN Germany
(2) 3 (2) 4 (2) 3.5 (2) 3.5 (1) 3 (2) 3 (2) 3 70 Netherlands
AWAITRA TNR N7'7 2un 171 N7RUN 7Y NYY D1IPNN 190N DX A¥N DPI10N )N 190NN
IXI0 NIY'AY y¥Iinni D'2''oXN '9%7 o' 26 niY?
Table 26: Tourists by Characteristics & average satisfication
Overall value ngeral Food Taxi drivers Local Nightlife Cleanliness Public . Jerusalem
for money vibel peopledd transportaion
nvnne
9037 Mmmna | n'7'd X DI ninim 'an DIgN 'WIX N7 'n ' N"I'Y 2NN
(65) 2.74 (65) 3.92 (65) 3.75 (20) 3.3 (63) 3.81 (45) 3.8 (64) 3.23 (47) 3.43 Total >"no
(33) 2.7 (33) 4.03 (33)3.79 (7)3.14 (33)3.79 (26) 3.77 (32) 3.19 (24) 3.17 Male ~or TN
(32) 2.78 (32) 3.81 (32)3.72 (13) 3.38 (30) 3.83 (19) 3.84 (32) 3.28 (23) 3.7 Female nam Gender|
(7)3 (7)4.14 (7)3.71 (7) 3.86 (7) 4.29 (7)3.57 (12 15-18
(3) 2.67 (3)4.33 (3) 3.67 (3) 3.67 (2)3 3)3 (2)3.5 19-24
(22) 2.73 (22) 3.86 (22) 3.95 (6) 2.83 (22) 4.09 (14) 4.07 (21) 3.43 (20) 3.5 25-34 93 7Y
(14) 2.93 (14) 3.86 (14) 3.5 (7)3.57 (14) 3.36 (11) 3.27 (14) 3.07 (11) 3.27 35-44 Age grou;o
(10) 2.3 (10) 3.8 (10) 3.5 (2)3.5 (9) 3.89 (54 (10) 2.8 (7) 3.29 45-54
(5) 2.8 (5)4 (5)4 (3) 3.67 (5) 3.8 (4)3.75 (532 (4) 3.75 55-64
(4) 2.75 (4) 4 (4)4 (2)3 (3) 3.67 (2)3.5 (4)3.5 (2)4 65+
(49) 2.78 (49) 3.84 (49) 3.73 (16) 3.31 (48) 3.92 (33)3.76 (48) 3.17 (41) 3.41 First visit jwx 1 7R IR
(16) 2.63 (16) 4.19 (16) 3.81 (4) 3.25 (15) 3.47 (12) 3.92 (16) 3.44 (6) 3.5 Return visit a7in 11 Visit in Israel
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Table 27: Tourists by Continent/Country of Residence & average satisfication

Overall value ngeral Food Taxi driversd Local Nightlife Cleanliness Public ) The Dead Sea
for money vibeO peopled transportaion
n'ma o'
9037 minna | N7 A DIX ninimn 'an DN 'WIX hy iy (52} N"I'Y 2NN
(16) 2.56 (19) 3.74 (18) 3.22 (3) 3.33 (11) 3.45 (2) 4 (19) 3.32 (5) 3 3"no Total
(8) 2.63 (8) 3.38 (8)35 (3)3.33 (8)35 (1) 5 (8) 3.75 (4)3 N9IN'X Europe
(5)2.6 (8)4 (7)3 (1) 4 (8) 2.75 NPINK |19% North America
(3) 2.33 3)4 3)3 (2)3 (1)3 (3) 3.67 (1)3 NNNX NIYY! Other Continents
190 Spain
(1) 2 (1) 3 (1) 4 (1)3 (1)3 (1)3 NTNIXAN Nd7Nn United Kingdom
(4) 2.75 (5)4 (4)3 (1) 4 (5) 3.6 R USA
(1)3 (1) 3 (1) 4 (1)3 (1)3 noX France
(2)3 (2) 3 (2) 3 (2)3.5 (2)3 (2)4 NN Germany
TN Netherlands
AWAITRA TNR N7'7 2un 171 N7RUN 7Y NYY D1IPNN 190N DX A¥N DPI10N )N 190NN
11X10 NIY'AY Yy¥Inni D2"OXN '©7 0N 28 niY?
Table 28: Tourists by Characteristics & average satisfication
Overall value ngeral Food Taxi drivers( Local Nightlife Cleanliness Public . The Dead Sea
for money vibel peopledd transportaion
n'mn o'
9037 Mmmna | n'7'd X DI ninim 'an DIgN 'WIX N7 'n ' N"I'Y 2NN
(16) 2.56 (19) 3.74 (18) 3.22 (3) 3.33 (11) 3.45 (2) 4 (19) 3.32 (5) 3 Total >"no
(8)2.5 (10) 3.7 (10) 3.5 (7)3.57 (1)5 (10) 3 (4)3 Male 2ot 1Tan
(8) 2.63 (9) 3.78 (8) 2.88 (3)3.33 (4) 3.25 (1)3 (9) 3.67 (1)3 Female nam Gender|
(4)2.5 (5)4 (4)3 (5)3.2 15-18
(1) 3 (1)3 1)1 19-24
(4)2.5 (5) 3.6 (5) 3.6 (1) 4 (4)35 (1) 5 (5)3.2 3)3 ;gij 3 nviap
(3)2.33 ()4 (3)2.67 L3 )4 ()4 L3 4554 Age group
3)3 (3) 3.67 3)3 (13 (3)3.33 (1)3 (3) 3.67 (1)3 55-64
(2)2.5 (2) 3.5 (2)4 (2) 3 (2) 3.5 65+
(11) 2.55 (12) 3.75 (11) 3.27 (3)3.33 (10) 3.5 (24 (12) 3.83 (5)3 First visit jwx 1 7R IR
(5) 2.6 (7) 3.71 (7) 3.14 (1) 3 (7) 2.43 Return visit a1in i Visit in Israel
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Table 29: Tourists by Continent/Country of Residence & average satisfication

Overall value ngeral Food Taxi driversOd Local Nightlife Cleanliness Public . Eilat and the Red Sea
for money vibeO peoplel transportaion DITRA D'AI 'R
9037 minna | N7 A DIX ninimn 'an DN 'WIX hy iy (52} N"I'Y 2NN
(11) 2.36 (11) 4.18 (11) 3.36 (8) 2.63 (11) 3.64 (6) 3.17 (11) 3.55 (7) 3 3"no Total
(6) 2.5 (6) 3.67 (6) 2.83 (53 (6) 3.33 (3)2 (6) 3.17 (5) 2.6 NON'X Europe
(4)2.5 (4)5 (4) 4 (3)2 (4) 4 (3)4.33 (4) 4 (1) 4 NPINK |19% North America
(1)1 1) 4 (1) 4 (1) 4 (1) 4 (1) 4 NNNX NIYY! Other Continents
190 Spain
(1) 2 1) 4 (1) 4 (13 (1) 4 (1) 4 (1) 4 (1) 4 NTNIXAN Nd7Nn United Kingdom
(2)3 (2) 5 (2) 5 (1) 3 (2)4 (1) 4 (2)4 (1) 4 R USA
(1)3 (1) 3 (1)3 (13 (1) 4 (1) 4 (1)3 noX France
()3 14 ()3 (1) 3 (1) 4 (1)3 (1) 3 NN Germany
TN Netherlands
AWAITRA TR N'7'7 7un 071 N7RUN 7V YW D'NN 19010 NIX X' 0100 JIN2 190NN
1X10 NIY'AY y¥inni p2Uoxn '©% o' 30 ni?
Table 30: Tourists by Characteristics & average satisfication
Overall value ngeral Food Taxi drivers( Local Nightlife Cleanliness Public . Eilat and the Red Sea
for money vibel peopledd transportaion BITRA DI YR
9037 Mmmna | n'7'd X DI ninim 'an DIgN 'WIX N7 'n ' N"I'Y 2NN
(11) 2.36 (11) 4.18 (11) 3.36 (8) 2.63 (11) 3.64 (6) 3.17 (11) 3.55 (7) 3 Total >"no
(7)2.43 (7)4.14 (7)3.29 (7)2.57 (7) 3.86 (5)3.6 (7)3.57 (5)3.2 Male 2ot 1Tan
(4) 2.25 (4) 4.25 (4)35 (13 (4) 3.25 11 (4)35 (2) 2.5 Female nam Gender|
(1) 3 (1) 5 (1) 3 (1) 2 (1) 4 (1) 4 (1) 4 15-18
19-24
(4) 2.25 (4)4.5 (4) 3.75 (4) 4 (2)4.5 (4) 3.75 (2)3.5 25-34 o A7
(3) 2.33 (3) 3.33 (3) 2.33 (3)3 (3) 2.67 21 (3) 2.67 3)2 35-44 Age grou;o
(3) 2.33 (3) 4.33 3)4 (1) 3 (3)4 (1) 4 (3)4 (2)4 45-54
55-64
65+
(6) 2.5 (6) 3.83 (6) 3.17 (6)3 (6) 3.33 (4)25 (6) 3.17 (6) 2.83 First visit jwx 1 7R IR
(5) 2.2 (5) 4.6 (5) 3.6 (2) 1.5 (5) 4 (2) 4.5 (5) 4 (1) 4 Return visit a7in 11 Visit in Israel
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[IX10 NIYAW YXINni DMIan NIXIR/NIvar '97 o 31 niy

Table 31: Tourists by Continent/Country of Residence & average satisfication

Overall value ngeral Food Taxi driversO Local Nightlife Cleanliness Public . Galilee
for money vibeO peoplel transportaion e
9037 minna | N7 A DIX ninimn 'an DN 'WIX hy iy (52} N"I'Y 2NN
(7) 2.57 8)4 (8) 3.63 (2) 3.5 (7) 3.43 (3) 3.67 (8) 3.63 (3) 3.33 3"no Total
(4)25 (4) 4.25 (4) 4 (13 (4) 3.75 (1) 4 (4)35 (2)3.5 NON'X Europe
(1) 4 (1)3 (1) 4 NPINK |19% North America
(3) 2.67 (3) 3.67 (3)3.33 (1) 4 3)3 (2)35 (3) 3.67 (1)3 NNNX NIYY! Other Continents
190 Spain
(1) 2 1) 4 (1) 4 (13 (1)3 (1) 4 (1)3 NTNIXAN Nd7Nn United Kingdom
1) 4 ()3 (1) 4 R USA
(1)3 1) 4 (1) 4 (1) 4 (1) 4 (1) 4 noX France
(1)2 (1) 4 (1)3 (1)3 (1)3 NN Germany
TN Netherlands
AWAITRA TR N'7'7 7un 071 N7RUN 7V YW D'NN 19010 NIX X' 0100 JIN2 190NN
11X10 NIY'AY y¥inni D2"OXN '©% o' 32 ni?
Table 32: Tourists by Characteristics & average satisfication
Overall value ngeral Food Taxi drivers( Local Nightlife Cleanliness Public . Galilee
for money vibel peopledd transportaion Yy,
9037 Mmmna | n'7'd X DI ninim 'an DIgN 'WIX N7 'n ' N"I'Y 2NN
(7) 2.57 (8)4 (8) 3.63 (2) 3.5 (7) 3.43 (3) 3.67 (8) 3.63 (3) 3.33 Total >"no
(4)3 (4) 4.25 (4)4 (1) 4 (4) 3.75 (3) 3.67 (4) 3.75 (2) 3.5 Male ot TN
(3)2 (4)3.75 (4)3.25 (13 3)3 (4)35 (1)3 Female nam Gender|
(1) 3 2)4 (2)3.5 ()3 (1) 4 (2)4 15-18
(1)3 (1)5 (1)5 (1)5 (1)3 (1) 4 19-24
25-34 Y2 nXIAR
35-44 Age group
(2) 2 (2) 3.5 (2)3 (2)3 (2)3 45-54
(1) 2 1) 4 (1) 4 (13 (1)3 (1) 4 (1)3 55-64
(2) 3 2)4 (2)3.5 (1) 4 (2) 3.5 (2)3.5 (2)4 (1) 3 65+
(4)25 (4)4 (4) 3.75 (2)35 (4)35 (1)3 (4)35 (3)3.33 First visit jwx 1 7R IR
(3) 2.67 (4) 4 (4) 3.5 (3) 3.33 (2) 4 (4) 3.75 Return visit a1in i Visit in Israel
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Table 33: Tourists by Continent/Country of Residence & average satisfication

Overall value General Food Taxi drivers( Local Nightlife Cleanliness Public ) Haifa
for money vibed peopled transportaion aon
Q027 MiInna n'7'n NI IR ninm M DINN 'YX hy e m MY NN
(9) 2.67 (9) 3.78 (9)4.11 (2) 4 (9) 4.33 (4) 3.5 (9) 3.78 (5)3.4 3"no Total
(8)2.75 (8)4 (8) 4.38 (2)4 (8) 4.5 (4) 3.5 (8) 3.88 (4) 3.5 NoIN'X Europe
NP INN [19¥ North America
12 12 12 13 13 13 NINNX NIvA! Other Continents
T90 Spain
13 14 14 (14 15 (1)4 15 14 NTNINAN Nd7Nnn United Kingdom
2"nx USA
13 14 15 15 12 14 noY France
(4)25 4)4 4)4 (4)4.25 (2)35 (4)35 13 NN Germany
TI7IN Netherlands

21

AYAITRA TR 077 72wn 1171 N7RUA Y YW DMPNN 19010 NIX XN DAI0N (1IN 19000



|IXI0 NIY'AY YXINni DNIan NIXIN/NIwAr 9% onrn 34 ni?

Table 34: Tourists by Continent/Country of Residence & average satisfication

Overall value ngeral Food Taxi drivers( Local Nightlife Cleanliness Public . The Negev (desert)
for money vibel peopled transportaion .
9037 mimna | N7 anix '‘DIX NN 'anl DIpNN 'WIX hyiy ) 1’7 N"IR'Y AN
(3) 2.67 (5) 3.8 (4) 3.25 (1) 3 (1) 5 (2) 4 (5)3.2 (1) 2 >"no Total
(1) 2 1) 4 (1) 4 (1) 3 (1) 5 (1) 4 (1)3 (1) 2 NON'X Europe
(2)3 (4) 3.75 3)3 (1) 4 (4) 3.25 NPINK [19% North America
NINNX NIV Other Continents
7190 Spain
(1) 2 (1) 4 (1) 4 (1)3 (1)5 (1) 4 (1)3 (1)2 NTNIXNN N2'7NN United Kingdom
(2)3 (4) 3.75 3)3 (1) 4 (4) 3.25 2"nX USA
RN France
NNl Germany
7710 Netherlands

VWAITRA TRR 07'7 7wn 1071 7RUN 7Y 1YY DATNN 1900 NI X' DIAI0N (N2 190070
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|IXI0 NIY'AY YXInni DNIan NIXIR/niwar % onen 35 ni?

Table 35: Tourists by Continent/Country of Residence & average satisfication

Overall value ngeral Food Taxi driversD Local Nightlife | Cleanliness Public . The Palestinian Authority
for money vibel peopled transportaion
N'NX2'00790 NIYIA
9037 mimna | N7 anix '‘DIX NN 'anl DIpNN 'WIX hyiy ) 1’7 N"IR'Y AN
(6) 3 (6) 3.5 (6) 4 (6) 3.67 (1) 3 (6) 2.83 (2) 2.5 >"no Total
(4)3 (4)3.5 (4) 3.75 (4)35 (4) 2.75 NON'X Europe
NP INN 19X North America
(2)3 (2)3.5 (2)4.5 (2) 4 (13 (2)3 (2)2.5 NNNX NIvY! Other Continents
7190 Spain
NTNIXNAN N2'7NNN United Kingdom
2"nX USA
RN France
NNl Germany
7710 Netherlands
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Table 36: Tourists by Continent/Country of Residence & average satisfication

Overall value

General Food Taxi drivers( Local Nightlife Cleanliness Public ) Tiberias and Lake of Galilee
for money vibed peopled transportaion Amao
Q027 MiInna n'7'n NI IR ninm M DINN 'YX hy e m MY NN
(11) 2.82 (12) 3.75 (12) 3.42 (9)4 (3) 3.67 (12) 3.5 (1) 3 3"no Total
(5)3 (5)4 (6) 3.5 (5)4.2 (5) 3.6 NoIN'X Europe
(5)3 (6) 3.67 (5)3.4 (4)3.75 (3) 3.67 (6)3.33 (1)3 NP'INK [19% North America
1)1 (1)3 (1)3 (1)4 NINNX NIYA! Other Continents
T90 Spain
NTNIXAN NY'7PNn United Kingdom
(5)3 (6) 3.67 (5)3.4 (4)3.75 (3) 3.67 (6)3.33 (1) 3 2"NIX USA
noNX France
(2) 3.5 24 (3)3.67 (2)3.5 (2)2.5 NN Germany
TI7IN Netherlands
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27U 21" AN AITR/AWI [IXID DIy 'oyo ' nnen 37 ni?

Table 37: Tourists by satisfication & Area/City visited in Israel

Tiberias

The

o The Negev . . Eilat and the | The Dead .
Total :;1)?%:3:(:‘3 P:f;tg::?; (desert) Haifa Galilee Red Sea Sea Jerusalem Tel Aviv Satisfication
1I¥1 niyay
nivnn
>"no nmMav ax non 712 n'rx n'nn D' o' anax'm
N'X1'V0"790
3.70 3.48 3.33 3.36 3.70 3.48 3.28 3.27 3.51 3.75 "o Total
nlnlnn Public

3.43 (1)3 (2) 2.5 (1) 2 (5)3.4 (3)3.33 (7)3 (5)3 (47)3.43 (358) 3.46 N transportaion
3.47 (12) 3.5 (6) 2.83 (5)3.2 (9)3.78 (8) 3.63 (11) 3.55 (19)3.32 | (64)3.23 | (487)3.51 n Cleanliness
4.17 (3) 3.67 (1)3 (2)4 (4)3.5 (3)3.67 (6)3.17 (2) 4 (45)3.8 | (381)4.25 Ay n Nightlife
4.18 (9)4 (6) 3.67 (1)5 (9) 4.33 (7)3.43 (11) 3.64 (11)3.45 | (63)3.81 | (488)4.27 | nignn 'wax | Local peopled
3.29 (13 (2)4 (2)35 (8) 2.63 (3)3.33 (20)3.3 | (235)3.31 | manama | Taxi driversO
4.03 (12) 3.42 (6)4 (4)3.25 (9)4.11 (8) 3.63 (11) 3.36 (18)3.22 | (65)3.75 | (476)4.14 931X Food
4.25 (12) 3.75 (6) 3.5 (5)3.8 (9)3.78 (8)4 (11)4.18 (19)3.74 | (65)3.92 | (488)4.35 | n n1ux | General vibeO
2.58 (11) 2.82 6)3 (3) 2.67 (9) 2.67 (7) 2.57 (11)2.36 | (16)2.56 | (65)2.74 | (487)2.55 |qo>y nmnn O}’;rar‘:o":‘;‘;e
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DY D''AY YXINNI DMIAN NIXIR/NIvA '97 DN 138 ni?

Table 38: Tourists by Continent/Country of Residence & average nights stayed in cities

Total Tiberias Thg . The ] Golan ) Eilat and The Dead )
Nights and Lake | Palestinian Negev Haifa Heights Galilee the Red Sea Jerusalem | Tel Aviv
of Galilee | Authority (desert) Sea
iz >"ho hiaki) nenn 221 no'n "2 712 n'rx n'na ot n'7vIne anax'm
v n'NX1'0oYoN
(500) 7.05 | (17)1.76 (6) 5.83 (5)2.2 (13)3.85 | (3)1.67 9)4 (14) 2.21 | (32) 1.69 | (95) 3.66 |(489)5.98 >"no Total
(408)6.8 | (7)1.71 (4)6 (11) 4.36 (4)2.75 (8)2.38 | (17)1.71 | (59)3.68 |(397)6.08 NoN'R Europe
(41)8.73 | (9)1.78 (5)2.2 (3)1.67 (2)85 (5)1.8 (11)1.55 | (23)3.52 | (41)4.93 NN |I9¥ North America
(51) 7.71 12 (2)55 2)1 (3)2.67 (1)3 42 (13)3.85 | (51)6.06 NNNKX NIYY* Other Continents
(26) 5.38 (4) 3.25 (26) 4.88 TI90 Spain
(64) 6.39 11 1) 4 1) 2 11 (5)24 (63) 6.17 NTNINAN Nd7Nnn United Kingdom
(29)8.83 | (9)1.78 (5)2.2 (2)85 (3)1.67 (8)1.75 (17)3.65 | (29)4.52 2"NX USA
(36) 6.92 (1) 10 1)4 (1)3 (4)1.75 (10) 3.2 (34)5.68 noX France
(70)7.04 | (4)2.25 43 12 17 4)2 (13)2.77 | (70)5.99 NN Germany
(26) 5.69 (1)1 (2) 2 (26) 5.5 710 Netherlands
ATN/A'WA D' 7Un INWW DMIPNN 190N NN X' D'MAI0N qmasonn
D'Y2 2"V YXINNI D2*'9XN '7 0N :39 ni?
Table 39: Tourists by Characteristics & average nights stayed in cities
Tiberias The The Eilat and
l\]}zt:tls and Lake | Palestinian Negev Haifa I-(Iae?:;rls Galilee the Red TheSIZzad Jerusalem | Tel Aviv
of Galilee | Authority (desert) Sea
7 5o nMao nienn a2 non 1712 72 n'rx n'a o o anax'm
v N'N1'VoY9N
(500) 7.05 | (17)1.76 (6) 5.83 (5)2.2 (13)3.85 | (3)1.67 9)4 (14) 2.21 | (32) 1.69 | (95) 3.66 |(489)5.98 Total >"ho
(162)8.12 | (6)1.67 (3)7.33 (2)3 (6)2.33 (3)1.67 (5)5.2 (9)2.44 | (18)1.78 | (48)3.42 |(331)5.77 Male 7ot 1Tan
(338) 6.54 | (11) 1.82 (3)4.33 (3)1.67 | (7)5.14 (4)25 (518 [ (14)1.57 | (47)3.91 |(158)6.44 Female nap Gender
(7)9.57 (4)2 (415 1)1 2)2 12 5)1 (7)3.29 (7)2.57 15-18
(69) 6.29 2)6 13 11 (215 21 (10) 3.5 (67)5.64 19-24
(194) 7.05 | (3)2.33 (1)1 (6)3.5 1)1 (5)2.8 (11)1.82 | (32)4.66 |(193)5.98 25-34 Y2 ¥
(127) 6.39 12 (1)6 21 (3)1.67 (3)1.33 (22)2.14 | (126)5.91 35-44 Age grou;J
(58) 7.17 (5)1.4 (1)6 2)2 (3)2.33 (5)1.8 (14)3.21 | (55)6.15 45-54
(34)8.44 | (3)1.33 (2)6 15 27 (2)9.5 (4)2.25 (5)3.6 (30) 6.87 55-64
(11) 13.09 (1)2 (1) 10 1)1 2)4 (2)25 (5)6.2 (11)7.91 65+
(381)6.79 | (13)1.77 (6)5.83 (3)2.33 | (11)3.27 (5)5.2 (8)2.38 | (22)1.77 | (70)3.87 |(372)5.73 | Firstvisit jwx1 2 XU Ipa
(119) 7.9 | (4)1.75 (2) 2 (2) 7 (3)1.67 (4) 2.5 (6) 2 (10) 1.5 (25)3.08 | (117) 6.8 |Return visit arin 27 Visit in Israel
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D'ZI0N DIF'M '97 D"''NA NIAYONN NDO)

DPION "IP'A '97 NIA7ONN
100% | 500 >"no Total
15% | 76 1177 0NNy Charles Clore Park
17% | 85 [nUM9 qin Frishman Beach
21% | 105 192 [IYUN 10D HaShaon Square
23% | 115 T?PYON NNTY Rothschild Boulevard
24% | 119 X"M1 1907780 DNNN Tel Aviv Fairgrounds (Expo)

1P2IN DIV

D”Y2 2119 DY
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D'Y''NA INATI [AN N NITA NIA797N N90)

nnnaT NN annaT N
4 Czech Republic 500 Total
4 Malta 70 Germany
4 Mexico 64 United Kingdom
3 Bulgaria 36 France
2 Colombia 29 United States of America (USA)
2 New Zealand 26 Netherlands
2 Peru 26 Spain
2 Romania 20 Belgium
2 South Africa 19 Russian Federation
2 Swaziland 16 Austria
1 Armenia 16 Poland
1 Chile 13 Australia
1 Croatia 13 Finland
1 Hungary 12 Switzerland
1 India 11 Sweden
1 Latvia 10 China
1 Luxembourg 10 Italy
1 Montenegro 9 Brazil
1 Philippines 9 Ukraine
1 Republic of Macedonia 8 Canada
1 Serbia 5 Belarus
1 Slovak Republic-Slovakia 5 Cyprus
1 Slovenia 5 Denmark
1 Thailand 5 Estonia
1 Turkey 5 Lithuania
1 United Arab Emirates 5 Norway
1 Uzbekistan 5 Portugal
4 Argentina
—
1N2IN DIOD '\\)
D"V INIY DRV
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. The Israeli Ministry of Tourism is conducting a survey among a sample of tourists
in order to assist us in improving tourism services. We will very much appreciate
your cooperation. Would you be willing to answer a short survey (4 -5 minutes)?

‘ Yes ‘ No ‘

. Where are you located?

Charles HaShaon Frishman Rothschild Tel Aviv
Clore Park | Square Beach Boulevard Fairgrounds (Expo)

. What is your permanent country of residence?

. What is your primary purpose of visit?

Holy land Touring and
pilgrimage | Leisure | . g3 Eurovision | Business | Other
tour sightseeing

. What is your gender?

‘ Male ‘ Female ‘

. What is your age group?

11518 |19-24 |25-34 | 35-44 | 45-54 | 55-64 | 65+ |

Is this your first visit to Israel?

‘ Yes ‘ No ‘

How many nights have you spent in Israel so far?

How many nights will you spend in Israel in total?

|PAIN DIVIN 's)

D”Y2 2119 DY
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10. In which other cities or regions did you visit (or do you plan to visit) in your current
trip? How many nights did you spend in that city/region?

City/Region Number of Nights
Jerusalem
Tel Aviv
Haifa
Eilat and the Red Sea
The Dead Sea
Tiberias and Lake of Galilee
Golan Heights
Galilee
The Negev (desert)
Judea and Samaria
The Palestinian Authority

2un [7¥ My 1'NNWRD T2 UTRAY 727 19RWI (1IN NIYIAY NITRY 70 T
(22N 7n) Niy% wpann ANy NNR NNAIT 707 1A TNR o

11.

How would you 4
grade the fo\I/Iowing ! 2. 3 Very > 6

. . . Poor | Fair | Good Excellent | Irrelevant
services in Tel Aviv? Good
Public
transportation
Cleanliness
Nightlife
Local people
Taxi drivers
Food
General vibe
Overall value for
money

12. What is the main type of accommodation during your stay in Israel?

Short term
Hostel Friends / | rental
/ Youth | Hotel . Couchsurfing | Other
Relatives | (apartments,
hostel .
airBnB)
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13. Before your decision to visit Israel, what was the main source of information about
Israel?
(you may choose more than one answer)

Family and

Facebook friends

Instagram | Twitter | Other

14. After your decision to visit Israel, what was the main source of information about
Israel?
(you may choose more than one answer)

Family and

. Instagram | Twitter | Other
friends

Facebook

15. What were the main factors which affected your decision to visit Israel?
(you may choose more than one answer)

Advertisement | The Recommendation | Recommendation Other
or marketing Eurovision | of friends or of a travel agent
campaign contest family or a tour guide

16. While in Tel Aviv which activities did you participate in?
(you may choose more than one answer)

Beach activities
Museums | (surfing,
swimming...)

Bar/pub/night | Eurovision

Other
club shows

17. Would you still visit Tel Aviv if the Eurovision contest was not held in Tel Aviv?

Yes [N ]

18. Will you recommend visiting Israel to others?

definitely definitely
not no Not sure yes yes
Thank you very much for your cooperation!
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